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Eight research studies have been conducted using different variations of 
the Philip Morris name. These studies were done between April 1979 
through February 1988. The research methods employed included name 
tests, HTI product tests, qualitative one-on-one interviews and a name 
awareness study. 

1. Philip Morris One - Name Test 

2. Philip Morris Filter - HTI Test 

3. Philip Morris Lights - Name Test 

4. Philip Mom's Lights - HTI 

5. Philip Morris Ultra Lights - HTI 

6. Philip Morris Ovals - Qualitative Test 

7. Philip Morris - Name Test 

8. Philip Morris Awareness Study 

Overall, awareness of the Philip Morris name is relatively high. As 
expected, awareness is stronger among older than younger smokers. 

Smokers over 35 are more likely to affiliate the name with the cigarette 
brand whereas those under 35 associate the name with a large corporation 
or manufacturer of several brands of cigarettes. 

Philip Morris as a cigarette brand is perceived to be synonymous with 
the following characteristics: 

• Strong tasting 

• Somewhat harsh 

• Older 

• Male 

• Non-menthol 

• English or foreign heritage 

• Quality 

The use of name modifiers, such as Lights and Ultra lights, tended to 
soften the overall strength impression. However, even with these 
modifiers, Philip Morris never totally lost its strength or masculinity. 
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